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Posins. as exhibitors, reporters, photogra-
phers"and members of the public' eueryone'a 

g,re e d on o ne t hi n g, it rvas al I Soocl Jun'

Here' swhat we discovered..'

On ThmdaY 7 Deember at
10an the dmB opened t0 tne
first ever cotrsumer fashion
Exhibition AlleYes glmced at
one another in sticipation'
What was going lo happen
during the next four days?
Everv6ne had been Preparing
for lieks before we knew lhe
Dr@ramme laid down bY the
brein'serE but we still didn't
kn;w. This wff to be the tirst
dm€ thai the industrY would
let ouasidem in to share the se'
crets of the fashion world, the
fashion shows, the make'
overs, the Photo-shoots, everY-
thins that the indstry thrivs
on. 

-Would 
they appreciate

our funny, fickle busines or
would thi whole exercise be a
nightmre for all concerned?
wltt over 10,000 tickets had
ben Dre.sold, m lack of en'
thuiasm wu the last thing to
.worrv abouL BY l0'054m the

*.rhirtls wm beginntngto fill' the
, exhibitors relued'agood time

wtr about to b€ had bY all!

As I wmdered aound OlYmPia
2. takins in all 4d sudry' I got
that sm--e old feeling You alwaYs
oet at exhibitions laid on bY the
ichion world. BY llm' th€re^
seemed to be a great surge or
school children miving bY rhe
coach load. Picking uP frebies
from those stands offering them,
nervous ly  aPProach ing .  the
Model Joumal stand tor mvl€
on Modelling' a little more-con-
fidentlv vet with lmks ot awe
towrd die fchion stands' This
bmch of l3-16 Yea-olds.may to
some. have smed a lrnle te-
dious. but those frohion stmds
md their PoPle who welcomed
them. wiil no doubt have been
welcoming fu tu re  bus iness ,
which I euiss is what it is all
about, 

-

Some of the dsignes had men-
tioned that it would Probably
have been more lucmtive to have
made up some designer tee-
shirts md other l6s exPenslve
items to reeh the Pocketsof the
maioriti6. Then most vlsltors
co,ild haue mmething to take
away with them

It then b€mc time to sPot the
serious fashion consious Pub-
lic, sipping drinks in rhe chm-
oame bd, in between hoPPmB
irc--m doigner to b€ury stand.
hugry to glimpse.a Prevrew ot
next ver's collecnons mo Pro-
ducts. lt was cld that the ex-
hibition was going to be m
eoomous succs' How mmy
DmDle ourside the industry get to
;ee ; cou4tion to trY it on before
its in the shops? It is this stor
of the public-who wmt to know
what nlxt summer's ihaPes, col-
oum md fabrics will be, to Plm
ahead for tlreir summer watd-
rcbe.
Exhibiton covered every sP@t
of the industry from fashion
schools md colleges (of which
,therc were fout); Model Agen-

cies (of which there werE fiYel);
Beauiv. such as Btrbm DalY
demonstrating with her- mlou
works md HMods Perlumeryi
Hair Swlists such x Trevor Sor-
bie md the Edmunds Tem kePt
themselvc busY with demon-
strations. ToP designem inPlud-
ine Mil Oumt, ZildraRhodes
uria worL.o for Freedom (De-
sienen of the Yea 1989) were
alimeeting with the general Pub-
lic.

As resuds direct sales during
the shiw, the mmy high sheet
designers smed to do extreme-
lv w;ll. Monix, French Comc-
tion, Nroty, NaughtY md Dolcis
were all selling Winter 89P0
stocks with previews of the
SummerCollctions on show for
the public to try on.
For re, it ws simPly a Pl%sure
in itself to sffi the Public's reac-
tion to the secrets we have nelq
back for too long.

Mode l  Journa l  rece ived a
cross sstion of €nquiries on
their stand throughout the ex'
hibition. Not in the lst sur'
p r is i t rg  cons ider ing  i t s
readership.
Plucked out tiose ofwhich haYe
eittrer already launched into a

go about getting contrcs wi$in
the indusry, esPecially wlul a
selection of good rePutable
Dhotographers. We then got
itrattiie abour the exhibition,
md it sEemed Jmai alreddY hm
a number a contacts witiin the
industrv. She hN worked with
clothes from John Richmond,
-ald,Boy{ 0d Storcy, b-otll of

which were prcsentlal ttre exhib!
tion. She's ben busy doing test
shots for tbe Past.ten mo4lhs
with photogaphere. . .

The latter was working on a
shoot for Sylvia, who recendy
made m appearmce with the
Blow Monlielys md is awaiting

promisrng car@r, or arc un_

d"'rhdl" uF.}j+!?E$ Si it

JANAI.
Jami came to the Model Jour'
nal tsm for information on
advertising her skills, as an up
ud coming fashion stylist. h-
itially we were eager to chat
about the distory, md how to

Model: JOJ0 at L00K (This month Cover Girl) Make-Up:
MAXINE. Stylist: JANA|. Photographer: JJ news of a solo deal. Jme hs

cledly proved herself in thgl$t
veil. md she cil now Iook tor-
ward to hunchine the new frce
of pop for the 90sl I asked Jmai
hoiv 

-she 
felt about this. "Oh

god!" I 'm really plwd,I sPent
m awful lot of time Purung
toeether tlrelook for SYlvia. We
w6rked toeether on the whole
approach, 

-md 
then I went out

ahd cme back wirh moses and
masses of clothes. Two. of the
s t ronges t  looks  tha t  came

throush were a Milikry Sryle
md i looud skin look, from
BoYd and-SiorcY, then loads of
bold jewellery. Ijust love the
challenge of going uoud hmt-
ins for thal one thng that You
kn'ow, will pgll the whole look
yoqte demgrJggemel _
Well with abackground m banK-
ing mil travd, Jmiis the sort of
resonalitv who hd that re mix
b f  s t ron ! ;  and hyperac t ive
qualities.. Before going firgl-
aircd luli tmt yeu, she spent her

holidays in Amslerdam ud Ger-
manv. slipping inro fashion
housi;s witfr'stoft buyer friends,
to whisk the oick of Europem
desisns brck tb lrndon, where
she 

-held 
clothes parties for her

friends and colleagues.

Jmai sw knows where she 's

goir g. ed I_predict that will be
along wav. Jmd cm m rcrcn@
bv tel-eDh;nins 01-840 70oo ud
piging treron-Of0S 033 forPros-
pective work
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(1980 ClothesShowLive
Model of the Year) Durino
one of the many Fhshion-
Shows. Aoencv: ELITE.
Photogradh: T0Nl
CUIHBERTSON

VANESSA.
Vusa Bmwn, was mother
visitor to th€ Model Joumal
stand, we hoDed !o sEak to her
laler for u inrerview, but she
was ufoflunately kept busy
working at the fuhion show all
day. She did tell us, that despiie
hq sent publicity, md thilks
to the suppon of Berh Boldr of
Elite md her prens, she wro
working continuously md doine
rcally well. Good luck Vmssa.
maybe in a few ym time (when
tie work pe slowsl) you ru
@me ffid talk io us about vou
carder. Vanessa was the
Clottres Show model ofthe yw
1989 along with Dmy who
wo the Male recdon-

LENA
L€na is a rew fae for Elite
having be€n ta*en on to the

' books by B€th Boldt sbout
fourmontbsago. Whmlspoke
lo he! al the exhibition she had
just completed m advenising
campaign for Henan vegetable
hair colour, to be used in a 'new

mag@ine in 1990. She diplo-
madcally told me that the publ!
cation was yet to Fe ruied.
None the les, the long blonde
haired beaurv is well on her wav
to making h;r face known in thi
business. A 'saduate' of the
London CollJge of Fashion
where she spent a ya on their
modelling coure, leming how
to walk, do hair md make-uD md
gain confidence on the atwalk.
Whilst at the college she had the
chmce to do a little work which
w6n't all that well paid bur it
gave her the chmce to build up a
portfolio. At the end of the
couEe agencis came into the
college to 'scout for talent'.
Lena was snapped up by Models
one, where she spent three
months. Unfortwately previous
to the signing ,she had entercd
the Clothes Show Model of the
Yeu Comretition. Havins sot
through to'the finals wherE ihe
came very close to winning,
Models One d4ided to droo her
from their bmks. due td her
competing against other agen-
cies. Undetered, kna spent
time at two other smaller asen-
cies where she built oew ooitfo-
lios md new @nfidence. 

-It 
w6

then that she dcided to apprcach
a top agency. She walked into
Elite, had a few test shot6 the rest
6 they say, is history.

Her work to dat€ includes m-
other adverdsing mpaign, this,
time for Kodak. md shows for
Zudra Rhods. tsa is inter-
ested in both CaNalk md Edi-
lorial md is eagerly building on
her pordolio for Elib. Elite h6
aboit forty new faes on their
books, ro well s Elitels tot
nme in the busiress. thev have
offices intemationailv iorld-
wide, ud Iaa is very excited
about ttre n"avelling ircspects,
hq new agency m offer.

Leigh Maynard is eighteen
vears old and is studvino at
Eosom School of Ah and
Design. At the moment she is
modelling a very extravagant,
seouinned outlit which was!sequinned outlit which was'designed by a second year
student at her college as a

I  c o m p e t i t i o n  e n t r y .  T h e
.. competition is run by LYNX

and the obiective, she savs, is
to find an'alternative td lur.
Leigh heard about the Clothes
Show kom college and her
comments  a re  "Br i l l i an t ;
excellent,' and'really good.'!

Eva, D.i jkstra has been *y *#

ill,.o,fl"tfl ,'J:'f,T#'[hfiil9'W "joined Elite agency recently
because , she say, "They are
the best." Among other things
she has done covers, editorial
and photographic work, and
has worked from Paris and
Milan to Tokyo. Fromthe little
she has had a chance to see
she says she is  verv
impressed,  par t jcu lar l i
0ecause rt rnvolves people
from outside the business.
Althouoh London is not as
fashion orientated as Paris,
she says i t 's good every
c0untry has its own style.

|\4ODELS ONE had a very
strong team to make sure
that no girl with potential is
mrsse0 0ut.
Photoqraoh:
RICHARD HORLEY

MARCO RASALA'S
headbooker, HEATHER,
interviewing a potential

model.
Photooraoh:

GAREIH WYN-JbNES

her mother

she modelled for Littlewoods a-nd M0thercare. Flve f0ot six and
blonde, she would like to model aoain. and has a00roached a
c0uple 0f agencies who have given her [heir cards, bhe las also
taken her photograph. Although she is enjoying the show, like
most people she complains about having to queue up for so
r0n0.

Marina Kirkpatrick has lived in
Oman in the Middle East for
five years. She didn'tcome all
that way just to see the Clothes
Show, but saw it on TV and
came wi th a gr0up 0f
schoolmates. She has some
modellin0 aspirations but has
only modelled once, tor her
school. Heronlycomment on
the show is 'brilliant".
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Hannah Del ler ,  16.  f rom
Chadwell heath, Essex, came
to the show with her friend.
They work in Cote A Cote
Fashions, and heard about the
show from David Carter of the
Clothes Show Maoazine when
he visited their shoo. She has
thought about modelling, but
has not yet approached any
agencies, Both girls describb
the show as very good.

l6year old FatimaAlibhlai (h0pe I'ves0elt her name rioht) heard
about the Clothes Show lrom her peer or0u0, and came Durelv
to see the fashion. Disappointinglyshe found the showtb be e
bit boring with nol much happening. There's one in every crowd.

l
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A gentleman with very strong ifnaturally biased opinions.
about the Clothes Show, and fashion in general, is Keith
Biddle, head of department of fashion, knitwear and
surface pattern at Northbrook College' Worthing. Hav-
ing completed his education, Keith is a shade more elo-
quent than most of the young ladies we spoke to. About
the Clothes Show itself he says "It 's a very good idea, it 's
marvelous," and "giving access to the public to see how
the trade operates."

Keith and his students have
brought along some of their de-
s i g n s .  e K l r a v a g a n t l y  s p a n g l e d
ud decorated gament for both
sexes, simi lar to the dress being
model led by Leigh Maynard
from Epsom. They ile not sell-
ing. but taking orders. Two of
rhe points Keith makes about his
students'dcsigns ee the qual i ty
of the material md the cnfts-
manship, "something a iittle bit
different but not outrageous."

Apan from special ly cormis-
sioned on-off  designs in si lk at
t25 per lhree metres, nothing on
the Nonhbrook College stmd is
priced at under 100 pounds,. A
ieather suit is typically f200.

Offashion in general, Keith says
that the industry, ( in thebroadest
sense) is the fourth legest em-
ployer in the country, md there
ere marvelous oppoftunilles and
e x c i t i n g  c a r e e r s  f o r  y o u n g

people who wmt to work hud.
And of course, it isn'tjust about
design butcutting, make up, styl-
ing, communicat ion, a whole
subculture in fact. Hard, de-
manding, but very sat isfying
work.

Comparing us with our neigh-
bo$, Keith is quick to point out
that as ftr 6 education is con-
cemed, we tre the best in Eu-
rope, but when i t  comes to
dressing, tbe British are mem.
O v e r a l l  t h e  a v e r a g e  B r i t o n
would rather pay 119.99 for a
dress or whatever than f99.99.
The economics can't be faulted,
but everything else can. They
ee not interested in paying more
for better quality. Fonunately
this last statement can't be en-
tirely true, because according to
Keth they could have soldevery
gamenr on the Norlhbrook Col-
lege stand six t imes overbut Sat-
urday aftemoon.
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TABATHA
17 year old Tabatha left school
last year, and has since bren
s igned on  to  the  books  a f
Storm, she has already been
seen to grace the pages ofa lead-
ing Geman maguine, along
with Italim vogue,no less. Saah
Doukas, MD of Stom agency,
met Tabathawhen she cme sec-
ond in last yetrs Clothes Show
Model of the Year Competition.
Along with hersudden European
editorial fme Tabatha hm ap-

peiled on the Clothes Showpro-
gmmeitself. She saysof Mod- .
elling, People told me it was a
bitchy business, there's nodoubt'
it is competitive but working
with Saai at Stom h6 been
great. We all get on really well
at the agency. I m really en
joying whatl m doing'. Taba-
tha and 16 yea old Chmtelle
(also ftom Stom) were looking
foNed to working with her at
the Ciothes Show again, this
time on a fashion shoot for a
magazine. Chantel le also lef t
school lot yea, md was also
head-hunied by Strah Douks,
after entering the Clothes Show
Model of the Yea competition.
Advertising cmpaigns to date
include Wella md an ummed
catalogue, shot by hrd Snow-
den in Puis. Chiltelleis excited
by the prospects of ravel md
after her modelling crer, she
wets to work with mimals.

Storm's girls

have pouty lips

and high

cheekbones..

The girls say that myone bter-
ested in getting into modelling
should come md met Sarah at
the agency ro she is lmking for
new girls all the rime.

WATCH OUT
FOR THE
NORMAL
PEOPLE
Model Journal spoke to two
m o d € l s  f r o m  L o o k  m o d e l
agency at the Clothes Show.
Gorgeous girls that they are,
Judith Evms and Mew Mew are
not just "lookers" bul loonies as
we11. One of them insists she is
half Chinese, no not Mew Mew,
Judith, who looks s orieotal as
EvaBraun. Whensheseesl am
unconvinced, she rattles off a
few wods in hermother'snative
tongue. I cm't understmd them
, but eYen if I could, I wouldn't
be able to print them, because
s h e  s a y s  t h e y  i n c l u d e  t h e

Chinese equivalent ofthe exple:

ST0RMS l ivesize
mannequin was The

attraction..,
(from left to right) Models

TABITHA, , NATHALIE
CHANTELLE and aoencv

boss SARAH DOIJKAS.
Photographs:

RICHARD HORLEY

Mode| l\4EW
at 100K.
Photograph:
DAVID JAY

. ive she uses to descr ibe lwo ma-

;azincs she has model lcd lbr,
nsist ing that i f  Model Joumal
rubl ishes their  t i t les she wi l l
rcver work in Bri tain again.
tr'hy not? I ask. Boih girls are
r d a m a n t  t h a t  t o  h a v e  t h e s e
umes on their teil sheets is the
<iss of death for a model. I de-
rided to leave it there, butjust in
:ase you're wondering, no, they
:ould not in my way be de-
;cribed o offensive.

JUDITH
ludi th is 5 foot 10 and 20 years
r ld.  Mew Mew is the same age,
nd bofi girls tue fair haired.
rvhen she hs nnished bouncing
rp md down, insisting that her
riend's mother is full chinese, I
Nked Mew Mew why she chose
hat name. AmMingly i t  wasn't
rer but her prents who chose it;
rer father's summe is actually

Mew. "Mew Mew" she says,
" l ikc thc French uctrcss." Good
thing that Daddy isn't a football
fan; Manchester United FC
doesn't  qui te have the sarne r ing
to it.

Both these bubbly young things
act as though you have to be
sl ight ly crazy to be a model,
which is not such a bad idea for
girls of their age who might be
wtrking under constant press-
ure. Judith who left school with
no qualifications, "because I ate
the stamp money and crisps"
ws tumed down but the lirst
model agency she apprcached
because she dressed up like a
rm. Nomally I would take this
lo mei l  a womm ofeasy vi f iue,
but for Judith it might equally
mem a custard pie. When she
went to Look though, she wore
jeans, md wm accepted. De-
scribing herself as a rebel, she
claims Cosmopolitm mong her
magazine credits,  but every-

body's done that!  Hershows in-
clude Emmanuelle, Je Casely
Hayford and Laura AshleJ.

Next yed she is going to Pilis,
M i l a n  a n d  G e r m a n y ,  t h e n
Tokyo. And just to prove she did
leam something at school, she's
started writing a b@k.

MEW MEW
Mew Mew comes from Suffolk,
ad talks as though there's no
tomo[ow. She started modell-
ing about the sme time as her
friend, md has done Looks md
Just 17, but mostly advertising.
She got into modelling through
the back door, her boyfriend,
who is in a bmd cal led Blue
Mercedes, knew someone who
worked on a fshion magazioe.
Like Judith, she loves modell-
ing, especial ly because i t  en-
abled hqto visit lrningmd. Her
other credits include Johnson's

baby lotion and making and
AIDS commercial.
I suggested that perhaps mmy
models would not wmt to,make
a commercial like this, but she

says she ws more thm happy to
do it, mdthat it will only be sen
in very. trendy, independelt cine-
m6. What did she do in the

commercial? "l"6at a tror aig,
and ketchup runs down my
face." I think I'll leave Sieg-
mund Freud to unvel that.
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Top: BETH BOLDT from ELITE with top models NADJA ALDRIGE and NEW FACES during a
lelevision interview at the M0DEL J0URNAL stand..
[/iddle: The lono wait to 0ain entrywas bearable wihlst JEFF BANK mingeld with the crowd.
Botlom: Two houis bevore closing time, and still an endiess queue. Some pass the time
wail ino readino MODEL J0URNAL.
Too ri6ht and down: M0DEL J0URNAL EDITOR MARCEL MUELLER with; CL0THES SH0W
MAGATINE EDITOR ROY KENT; LOOK BOSS SALLY RICHARDSON; I/ARCO RASALA

B0t10m ri0ht:: The 0nly chance f0r a ph0t00raph of the lvl0DEL J0UBNAL STAND was before
ooenino time. The l0rtis held by CAR0LINE C00K, N,4lKE CANTELL0 AND
N/ARCEL N4UELLEB
Ph0t0graphs by: BILL BAKER, RICHARD H0RLEY, GARETH WYN-i0NES

Looking back. Having got over the fun and ma!-
hem of this historical first fashion, what has the
exercise achievedfor the industry?

When we spoke ot Jeff Banks over four months
ago, about the exhibition soon to be stageil by The
Clothes Shoe tearn, his own words expressed. thol
the idea was to 'offer the man in the street a
chance to experience first hand what really goes
on bihind the scenes,' Both the progranme and
the magazine regularly reciive an abundance of
le tten from vicwers and reade rs, re que sting make
overs, fashion shoots or sorne kind of physical
evolvement in what the Clothes Show programme
puts out every Sunday aftcrnoon. This is precisely
what was staged over the four day exhibition.

1 2

LOOKING BACK

Despite the huge adYenising
cmpaign, titd€-tattle in thc in-
dustry predicted such e exer-
cise as an ego boost to the
organizem md unworthy of the
venue which holds London
fashion week twice yearly.
After all, London Fahiotr w@k
is where the serious money
comes ftom, when the top De-
signers show their latest collec-
tion to the buyen md media who
in tm generate the finmces.

But let's not forget ow customer,
J@ Public. He's the buyer from

tlie retail store, the one who not
only buys the designs. but also
pays the tualion Md ove rheads
which fuel fie whds of the in-
dustry.

The late 80s have sen a chmge
in the mtrketing pruedure from
wholesale to retail. During the
early 80s, stores becme increas-
ingly more l ike warehouses
themselves. mukets were up-
graded in l@ation display md
merchmdise. The public were
demmding something, but what
wm it? The fuhion buying pub-

lic no longer wished to be dic-
tated to by designeru, they knew
whatthey wmted, ad were will-
ing to hmt for it. The industry
got scred ild re-dirsted their
mrketing strategy to create col-
Itrtion which were bNd on a
b6ic wildrcb€ to be mix md
matched, collect md added to.

A good ida in theory but in
prutica the public were not con-
vinced for long,
They wanted lo know nore
about what they were buying
they wmted freedom of choice.

tgnoring ihe designen who con-
tinued to dictate the latest looks,
shaped ad fabrics, the public
went to the suddenly attractive
markets md furiously hunted
what they knew they were look-
ing for.

Then cme the clothes show prc-
gnmme, Jeff md Selina took
their viewen {ound the country,
educated them about milkets,
mmufrctue, mateial ed how
to create 'your own style.' At
last i t  seemed someone was
mswenng mem.
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