
'c' "at NEW YORK. wearing Red denim jacket £42.50; white
printed blouse £19.50, blue embroidered stretch denim shorts £34.50
Bottom: Model: MARCO at MODELS ONE, Photographer: SAM BROWN, wearing: White jacket
with black and silver embroidery £32.50; black jeans with silver embroidery £34.50

Hispanic fever is the theme for the summer of 1990, when a brilliant sun
incites the latin influences of vibrant colour, peasant embroidery and pewter

detailing.

LA TIN LOVER
Denim has no limitations in Pepe's latest collection which is rich and varied.
Classic denims enjoy beautiful embroidery, inspired by Latin American iron-
work and traditional saddleiy designs, whilst glints of pewter detailing catch
the light.
New pattern blocks give a looser fit to jeans, dungarees and short dungarees,
which are joined this season by roomy parallelfiares and hip-hugging, cropped
trumpet flares; stonewashed denim and bleached chambray are highlighted
with bottle green suedette and leather trims; new light weight, extra stonewash
denims conquer the heat when it's 35 degrees in the shade.
For purists who are heavy on denim and subtle on style, Pepe introduce tough
'workwear' denim, which uses heavy stitching and double layered denim on
jackets, jeans and dungarees, instantly recognised by its distinctive embossed
leatherette labelling. Together with the new, concise premium range, which
uses high quality mercerised denim, summer 1990 is hot on individuality.
Fashion denims erupt in a conjitsion of colours, detailing and prints. Dun-
garees in scarlet and iris, mellow into short dungarees, ski rts,jeans and shorts
in ice cream colours of peach, rose and aquamarine. All-in-ones and shorts
get shorter while summer's stonewashed denim is trimmed with ethnic braid
or splashed with printed
flowers. Rose Red denim and
white top-stitching vie for at-
tention with a black and white
leopard print, overlaid with
fuscia flowers. Soft, sueded
canvas gives rugged trousers
and easy, comforta ble feel.
Flowers proliferate on crisp
white skirts and stonewashed
jeans; cotton fabrics for shirts
and shorts stretch the imagin-
ation - from striking ethnic
prints and summer florals,
through to peasant embroidery
and cowboy motifs.
T-shirts are cropped and
simple in a multitude of plain
colours or long-sleeved, loose
and hooded with goldPepe em-
blems oh black, or brilliant
gold suns on white. Roses and
hispanic photo prints shout out
summer's theme for Latin
Lovers.

Fenella
The winner of the Cad-
bury's Flake search for the
FACE OF THE NINETIES
was announced at the Circa
restaurant in London's Ber-
keley Square on April 5. 22-
year-old Fenella George, a
finalist from December's
Clothes Show (see Fe-
bruary's issue of Model
Journal) was chosen from
over5000 entries.

FcneUa, who wins a year's con-
tract with top modelling agency
Stonti and a fashion shoot in the
Clothes Show magazine, as well
as a host of other prizes, said she
was thriHed both to wtn thecom-
petition and to be on the front
cover of Model Journal.

Brains as well as beauty:

One of the things Fenelia most
liked aboat the competition wns
that it was based ott personality
as mach as looks. All the con-
testants were asked their views
on a wide range of issues such as
the environment. And Fenella

- CADBURY'S FLAKE
FINDS WINNER IN
SEARCH FOR FACE
OF THE NINETIES

The winner was selected by a
panel of top fashion and beauty
experts who also used the resalls
of a tiational survey on women
in the nineties to help thetti in
their decision, the search which
was launched in November last
year covered the whole of the
UK.

Five finalists were chosen, one
from the North, Midlands, Sonth
West, South East nnd East of
England. The judges ittcluded
Sarah Doxkas front Storm
Model agency, Michelle Krntz
froitt Molton Brown, Keith Ross
from London Hair Academy,
Debbie Page from the Clothes
Show magazine and Fiona Ni-
choll from Cadbury, They spent
two day's analysing the mass of
entries which included women
of all ages and even two men)

The panel was looking forsome-
one who not only had the right
face and look, but for the person
who captured what they thosght
the nineties w omen was about.
The decision was partly based on
a national survey by Cadbury's
Flake that showed wt,men were
now less aggressive in their ap-
proacit to careers, otore con-
scious of environmental issues
and much ntore concerned about
their ltealth. FENELLA will win
a year's contract with top model
agency Storm, a fashion shoot in
the Clothes Show magazine, a
season's designer range of
clothes and like the runners up
will have make-np and beauty
sessions at Molton Brown and
Itair re-styles by the distin-
guished London Hair Academy.

ARE YOU THE
BARDOT OF THE
NINETIES?

ELITE MODELS launched
the search for a Brigitte i

Bardot lookalike. Could it
be you? Wether you are
blonde, brunette or dark,
hair colour doesen't mat-
ter. If you have the 'look' of
60s star Bardot, send your
photograph, age, meas-
urements, full address and
if possible a daytime and
evening telephone number
to:
ELITE BAR DOT SEARCH
67-68 Long Acre, London
WC2.
Closing date for entries is
Thursday May 31st.

has plenty of these. Last July she
graduated in drama from Surrey
University and has foarA' levels
and nine 0' levels to her credit
as well
Since graduating she has been
signing on the dole and trying to

WOMEN IN THE 90S
- NEW ATTITUDES PREVAIL

SURVEY REVEALS THE
NEW FACE OF WOMEN IN THE 90S

Women in the nineties are
more caring and careful
than their counterparts
back in the 1980s accord-
ing too survey carried out
by Cadbury's Flake.

The survey carried ottt by Flake
with the Clothes Sitow as part of
'The search to the face of the
Nineties' covered 900 women.
across the UK with an average
age of 20. it reveals that the new
9Os generation have shaken off
the tough, padded shoulder
career Woman image. they still
care about their career, when
asked what was most important
career was five times (47%)
more popular than marriage,
having children or partners, But
career is insportant for fulfill-
meat reasons not because of
money, only around 10% put
money first.

It seems that women today feel
strongly about issues sach as
Aids and the ozone layer. Sur-
prisingly when asked to prio-
ritise their concerns, Aids only
came third in the list, 17% be-
hind the ozone layer (45%) atid
animal testing (22%). issues
such as destruction of the rain
forest and acid rain fell far be-
hind in people's priorities. Very
few of the sample, 5% had ac-
tually joined a pressure group or
charity however.

get her Equtty card. Now she
says she is looking forward to
developing a career in modelling
as well as in acting, although, at
9 stone 7 and 5'S" she will have
to lose some weight.

On a personal level, women ap-
pear even more concerned about
theirfitness and health than ever.
Two out of three (68%) said they
exercised more thuu three times
a week and osiy 8% said they
never exercised.

This concern about health ex-
tends to their drinking habits ac-
cording to the Flake sttrvey. Tire
nineties woman is sober, 71% of
those asked said they only drank
1-3 glasses of wine or spirits a
week. tn fact, olcohol appears to
be out. 58.5% of the sampiesaid
non-alcoholie drinks were their
favourite.

The sample were equally careful
about their food. Nearly two
fifths of the sample (39%) said
their preference was sulads.
18.5% said vegetarian food snd
24% preferred fish. Refreshing-
ly, there were 6% who admitted
to really enjoying burger and
fries more than anything else.

Nineties women still know how
to have a good time though. A
sociable 54% enjoy going out
more than twice a week and a
quarter (25%) spent nights out at
apuborwine bar. Only 6% were
stay-at-homers who enjoyed en-
tertaining in their house rather
than going oat. Although hav-
ing a good time is us important
us ever to young women when it
comes to sex a responsible atti-
tude prevails. 99% said they
would use precautions if con-
fronted by one night stands.
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The winner of  the Cad-
burv's Flake search for the
FACE oF THE N|NETIES
was announced at the Circa
restaurant in London's Ber-
kelev Square on AprilS. 22-
year'-old Fenella George, a
t inal is t  f rom December 's
C lo thes  Show  ( see  Fe -
bruarv 's issue of  Model
Journil) was chosen lrom
over5000 enlries.

Fenel la,  who wins a year 's con-
tract with lop model l ing agency
Storm and a fashion shoot in the
Clothes SI low magazine, as wel l
as a hosl ofolhcr pr izes. said she
was thr l l led both to win thecom-
pet i t ion and lo be on the front
covcr of Model Journal.

Brains as wel l  as beauty:

One of the things Fenella most
liked about the competition was
that it was based on personality
as much as looks. Al l  the con-
testants were 6ked their views
on a wide range of issues suchas
the environment.  And Fenel la

.CADBURY'SFLAKE
FINDS WINNER IN
SEARCH FOR FACE
OF THE NINETIES

The winner was selecled bY a
panel of top fashion and beauty
expens who also used the results
of a national suryey on women
in the ninetics to help them in
their decision. the search which
was launched in November last
year covered the whole of the
UK.

Five finalisls were chosen, one
from the North, Midlands, South
West, South East and East of
Enuland. The iudces included
S r i a h  D o u k a i  f i o m  S t o r m
Model agency, Michel le.Kratz
fioin Molton Brosn, Keith Rdss
Irom London Hair Academy,
Debbie Pace from the Clothes
Show magazine and Fiqna Ni
choll from Cadbury. They spent
rwo day's analysing the mass of
entr ies which included women
of all ages and even two menl

The panel wrs looking forsome-
one who not only had the right
face and l@k, but for the Person
who captured what they thought
the nineties w omen was about.
The decision was panly based on
a nat ional suwey by Cadbury's
Fiake that showed women were
now less aggressive in their ap-
proach to careers, more con-
scious of environmental  issues
and much more concemed about
their  health.  FENELLA wi l l  win

a year's contract with toP model
age ncy Stom, a fashion shoot in
the Clothes Show mageine, a
s e a s o n ' s  d e s i g n e r  r a n g e  o f
clorhes and like the runners uP
will havc make-up and beautY
sessionis at Molton Brown md
h a i r  r e - s t y l e s  b y  t h e  d i s t i n -
guished London Hair Academy.

Since graduating she has been
signing on the dole and trying to

WOMEN IN THE 9OS
. NEW ATTITUDES PREVAIL

SURVEY REVEALS THE
NEW FACE OF WOMEN IN THE 9OS

these. LastJulyshe
in dnma from Surey

University md has fourA' levels
and nine O' levels to her credit
as wel l

get her Equity card. Now she
says she is looking foruud to
developing a career in model l ing
as wel l  rs in act ing. al lhough, at
9 stone 7 and 5'8" she wi l l  have
to lose some weight.

On a personal level, wongn ap-
peareven more concemed about
theirfitness md health than ever.
Two outofthrtr (684/,) said they
exercised more than three times
a week and only 8olo said they
never exercised,

This concem about health ex-
tends to their drinking habits ac-
cording to lhe FluLe survey. The
nineties woman is sober, T I o/o of
those asked said they only drank
.1.-,3 glasses of.wine or spirits a
week. ln facf, alcohol appears to
be out.  58,5"/ ,  of  the sample said
non-alcoholic drinks were lheir
favourite.

The sample were equally careful
about their food. Nearly two
fifths of the sample (397q) said
their  Dreference was salads.
18.57o said vegetarian fmd md
24o/a prcf ened fish. Refrcshin g-
ly, there were 60lo who admitted
to really enjoying burger and
fries more than mything else.

Ninet ies women st i l l  know how
to have a good time though. A
srciable 54olo enjoy going out
more than twice a week and a
quarter (25olo) spent nights out at
a puborwinebar.  Only 6olo were
stay-at-homeru who enjoyed en-
tenaining in their  house mther
than goi ig out.  Al though hav-
lng a good trme ls 6 rmponmt
as ever to young women wnen tr
comes to sex a responsible atti-
tude prevaifs, 99Vo said they
would uw precautions if con-
fronted by one night stmds.

Hkoanic fever k the theme for the summer of 1990' when a brilliant sun'i#ut 
iiii t"ii^-irltirrc e t oi rib rant c olour, peasa nt e mbroide ry and pewte r

detailing.

L'A,rrtr LOvE'RS
Denim hns no limitations in Pepe',s latest collection which is rich and varied.
Vtiisic ienins enioy beautiful'embroidery, intpired by Latin American iron-
iirk and maitiohil saddliry designs, whilst glints of pewter detailing catch

br  sp lashed w i th  p r in ted
flowirs. Rose Red denim and'white 

top-stitching vie for at'
tention wirh a black and white

the lisht.
* tiii,"ttrrn blocks give a looserfit ro ieans, dungarees and short dungarees,.

ihicftare ioined thiiseason by roomy porallelflares and hip-hu78ing, cropped.
tr)u*ntt l'iares ; stonewashed' de ni m- and bleache d chambray a re h i ghli ght ed
iitn'Oitit, prebn suedefie and leather trims; new light weight, extra stonerrash
denims coiquer the heat when it's 35 degrees in the shade'
ioi p,urists.ho (ve heavy on denim and-subtle on style, Pepe introduce t.ough
'wo;kwear' denim, which uses heavy stitching and double layered denim on.

iackets, ieans and dungarees, instantlJ recognised by its distinctive embossed'tiitiiiittt 
labelling. 

"Together with ihe new, concise premium range-,.which-iiesiish 
quatity m"ercerised denim, summer 1990 is hot on individuality'

iiini* denims erupt in a confusion of colours, detailing and prints'. Dun-'pirees 
in scarlet and iris, mellow into short dungarees, skit'ts,jeans and,shorts

7n ice cream colours ofpeach, rose and aquamarine. All-in-ones and shorts
get sharter while summbr's stonewashed denim is trimmed with ethnic braid

Women inthe nineties are
more caring and careful
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A R E  Y O U  T H E
BARDOT OF THE
NINETIES?

ELITE MODELS launched
the search {or a Briqitte
Bardot lookalike. CouTd it
be vou? Wether vou are
bloride. brunette br dark,
hair colour doesen't mat-
ter. lf vou have the 'look' of
60s siar Bardot, send Your
photograpn,.. age, measl
urements. tull adoress ano
if oossible a davtime and
evening telephone number

ELrre ennoor seRncH
67-68 Lono Acre, London
wc2.
Closino date tor entries is
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AD0ve: M00el: UAlfiYMcNtWattLIItNtWYORK. wearingBeddenimjackeu42.50; white
printed blouse tl 9,50; blue embroidered stretch denim shorta t34.50
Bottom: Model: MARCO at MODELS 0NE, Photographer: SAM BR0WN, wearin0: White iacket
with black and silver embr0idery 132.50; black ieand with silver embroidbry $450

Lovers,
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