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Chelci’s new
agency is based,
coincidentally, in

Chelsea. No, her
Dad wasn't a foot-
ball fan; he
named his
daughter after the
singer, Chelsea
Brown.

The novel spelling was her
grandmother’s idea. Chelci
hails from Gainsborough in
Lincolnshire, and was

.every girl want’s
to be a moael...

brought_down to London aged
hl!u.n by her mother o ury 10

st sigued up by a model
£ENe) y girh wants o be
a model,” she says.  Storm
model agency were interested
in her und old her o come buck
after her exams.  In Covent
Gurden, (presumably 10 sce the
sights) a lady walked up 1o her
and asked her if she wanted (0
be aodel. Chielei said she was
abitscared withall these “really
weird peopie around’, but fu
from betag a weirdo, the tady in
question was Beth Bolde of
Synchro (as it was then) now

g

..million to one
h 2nce launched
her career...

This million to one chance
launched her career. Returning
home, sae did her exains then
applicd for a summer job. in-

Black models in Britain
often jind it hard (o get
work, so when Model
Journal was approached
and asked loapr.)\'lde
twelve black models to go
to a casting for a leading
make-up company, we
Jumped at the chance.
The company in question
is about to launch a new

product range specially
formuJated or black skin,
and Model Journal de-
cided to give this ufpor-

#

tunity to some its
Absolute Beginners. The

gracing the

for new talent.

larch was -

al
(o] e’ Jeuri
F nun y LARISSA
y’ H‘\- first Russian Made!

Qpe
oli

Girl 3

Journal

HODE‘-

to work in the UKt
GAVIN'S - 25 yemsaﬂer!
GLAMOURSC NE

Take Thiee Giris!

Wit @ wembership

at BLONDES!
WILHELMINA Mew York
Kids in Focus:
KAMERAKIDS

Jodel: CHELC! at ENERGY
oo Phetograph: Kieinsorg &

Model:

tending (o stay on and do her A’
levels, but Beth Boldt rang her
up, and instead of swotting for
the sixth form, Chelci was
doing the Nike campaign,
twice, and jet setting off to New
York

..big girls are 'in’...

Chelet’s credits include Mexi-
can Vogue, Model Magazine,
Donna and Seventeen (Ameri-
can not British). In New York,
having bought an open return
ticket, she approacned Elite,
who told her she was w0 fat,
and suggested that she go home
for threc ks and lose some
weight. Chelei stands a full six
feet, weights ten stone and says
she hasn't lost weight since.
Certainly she is well propor-
tioned and. according o her

agent, b rls are i’ onow
iy wity Also while in New
York. she did a big promotion

tor the 1 Group.

Fromi the Bie Apple she hopped
across the Pond and worked
stully 1 Germany
dotng w demonstraton
amateur photographers, 10
photographers and
models work together, and a
Christinas card. But. she says,
although she was working regu-
larly. cduorial 1 Germany
doesi’t pay much, so feeling a
bit distilusioned she went home
to Mum and Dad in Gainsbo-
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how how
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imnul\ suln ol LoY risimg o
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she coutd make
Phil
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fushion model
more than that i an hour
osophically she
now learned the value of inoney
and hopefulhy
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..bad influences
can lead a young
model astray...

won't repeat the mistake of so
many big carners of not saving
something for a rainy day. She
has just moved in with Tracey-
Jane, who describes her as a
voung, pure girl and intends to
keep her that way. Tracey
stresses that there are many bad
influences in the capital (drugs
to name but one) which can lead
a young model astray. And as
she has big plans for Chelci. she
has no intention of letting that
happen.  Chelct too is qmul)
confident her new agency will
20 places and take her with it

When Model Journal met her at
Energy’s Chelsea Harbour of-
fice, she already had three cast-
ings lined up, including one for
Giorgio Armani.  Blue-cyed

Model:PAPE NDORE BEGG, 62

Chelci is not what might be
called o stunning blonde, but at
six feet and only eighteen she
has time on her side. Her port-
folio demonstrated that she is
not just very photogenic, but

s e
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extrenely versatile. She also
has a great personality.

Energy

Chelei’s agent, Tracey-Jane
Kennerley. a former model her-
self, spent seven months work-
ing with advertising giants
Saatchi and Saatchi. Currently
she is renting space from Marco
Rusala, though she stressed the
two agencics are entirely separ-
ate.  After starting  with 12
models she has built up the
agency o 48: 21 guys, 23 girls
and 4 girls still at school. She
wants these

...girls at school
have to finish
their education
first...

last to finish their edu-
cation first. When she
has recruited another
12 she will arange a
headsheet, but busi-
ness is already picking
up, and she is opening
offices in Milan and
Manchester and two in
France. She has sev-
eral interesting mod-
¢ls on her books: her
biggest jub 1o date has
been for Annie. who
did a Parker Pen com-
mercial for Andreas
Heuman in the States.
She also has a French
black model (see
photo) Pape Ni Doire
Begg, who she com-
plains is constantly being
poached by other agencies.

Number One
Model Agency

Sheep. sun and acres of space
are on the cards for Gill Ne-
ville, co-founder of Number
One Model Agency. Gill is
emigrating to the Outback,
where she will settle with her
newly found Aussie husband,
leaving her partner, Trudi Si-
debotham, to manage the
Birmingham based agency
alone. 5

Gill's husband is a vet, so Gill
will start a totally new life as-
sisting him. We have yet o see
whether a model agent can
muake such a startling change of
lifestyle with ease. but Trudi
assures us that Gill loves ani-
mals and that she has spenta lot
of time in Australia over the
past few months to make sure
that she really is making the
right decision.  Model Journal
wishes Gill every success with
her future.

The two ex-models have been
partners for almost five years
and although Trudi will find it
strange 10 bn. going solo, she is
confident of having enough en-
ergy to run the agency single-
handed. Trudi, who has
boundless vitality, said. "I shall
miss Gill terribly, and am not
thinking of taking on another
partner, although I will ob-
viously need far more adminis-
trative support.  Besides, Gill
will be hard o replace. as 1ty
never easy to find someone
with the qualities 1o handie the
daily pressures of running a
modelling agency.  We have
been together for nearly five

years,” she added somewhat
nostalgically: “that’s a lony
time.”

Trudi and Gill have jomtly
handled all arcas of agency
work. However the books are
Trudi’s domain. This arrange
ment scems to have paid off, as
the agency is thriving.  The
number of full-time models has
been limited deliberately since
the two purtners feel it is betier
to be able 1o assure their models
of regulur employment rather
than take on o many tor the
demand and have them
ing’ for more months than they
work.  Having said this, the

rest-

dgency has about40 children on
its books. and about hall a
dozen GLAMS (grey., leisured
and monied) in addition to the
60 fashion models who grace is
headsheet

in October Model Journal inter-
viewed the two enticpreneurs.
One of the key eleinents to thelr

success is that they have geared

Trudi
Sidebotharm

therr expectations o the type of
work available in the Birming-
ham modelling scene. Much to
many models” disappointnient,
very little glamour work is
available in this area. so the
agency goes all out for coni-
mercial advertising,  Recent
evenls have centred on the mo-
toring industry, with three Peu-
geot launches and a BMW
show. This is not nearly us dull
as it sounds. The launches are
usually introduced with @
fashion show and end with a
charitable fund-raising event
and a fabulous dinner. "The
models seem o enjoy it im
mensely,” says Trudi

Model Journal has strong con-
nections with Number One
One of MJ's ¢x- Absolute Be-
ginners, lan Tworek, was taken
on by the Birmingham agency.
some vears ago. lan is doing
extremely well with us’. says
Trudi. However, Number One
is not satisfied enough 1o sit
back and relax in the wake of
We are always look-
ing for new faces, and not just
in Birmingham.  As long as a
model is prepared 1o travel we
are interested.”  Number One
already import faces from all
over the country - Scotland.
Wales. Manchester and London
- “hecause the girls are often
more polished, having had

more calwalk experience”

success.

Number One 1s an a with
A national name for aran
tecing continuous e
ployment for its models and top
models for its clients. The
dgeney has ananie  live up o,
and we wish Trudi every suc-
cess with the continuance ofits
reputation.

solid,

image
concious

Charit

Marcel Mueller,

editor,
took a pe:sunal interestin
the casting, since the ma-

gazine is always
on the look-out

So Model Jour-
nal acted as
middle man. The
girls were phoned, ap-
pointments were or-
ganised, and the editor
even took the trouble to go
to the casting in person.

Apparently the camera never
lies. but in this case it did. Al-

though Model Journal stresses
and re-stresses the importance
of an aitractive appearance it

Do you really want
to be a model??????

seems that it has not been
stressed enough. An attractive
appearance does not just mean
a well made-up face; we are
also talking about personality
and presentation. Our "ambas-
sadors’ who represented the
best that Model Journal could

provide arrived in varying de-
grees of dishevelment, or else
did nota atall. What good
is a "phone call the
day after the casting
telling us that you
couidn’t make it?
Your absence had
already been noted
by a pregnant fanfare of total
silence at the casting. Some of
our Beginners (who, inciden-
tally have just been relegated to
a new file labelled *Absolute
No Hopers’) neglected to bring
their photographs, slouched,
chewed gum throughout the in-

terview and didn’t seem 1o re-
alise there is an 's” on the end
of 'yes”. 'Na' seemed 1o be a
likely substitute for the nega-
tive but we are still in dispute
over that because unfortunately
we did not think to provide an
interpreter! In all, three girls
were chosen from a possible
twelve.

So well done to Marissa, Karen,
Chantel, Vivien, Addi, Charon,
Faruk, Fiona, Larry, Charion
and Nicola. Your performance
at the casting session was truly

Glamour photographer
John Mason recently or-
ganised a charity bid for Lon-
don Weekend
Television's 'Tele-
thon. He was going
to shoot a portfolio and
had organised a meal
for two at Pal Joey's - the
luxurious West End night-
club. PalJoey’s have beenin
the spotlight recently be-
cause of their Nightclub
Beauty of the Year Competi-
tion, and the club is rapidly
becoming a hotspot for gia-
mour models. The Sport was
even prepared to feature the
winner on page three - all this
for charity. However, London
Weekend Television turned
down the idea because it was
reported to have been con-
sidered the wrong image for a
charitable event. Since when
did charity become so image
concious?
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